BRAND GROWTH PRESENTATION




The Women’s Choice Award has grown consistently since our beginnings in 2010. In
less than five years we have becoming a driving force in the way women make
purchasing decisions.

In 2010 the Women’s Choice Award was only recognized in healthcare.
Today, over 500 brands carry our seal including financial advisors,
healthcare organizations and national brands for home, travel, baby, food,
beverage, automotive and more!

Over 300 hospitals carry the Women'’s Choice Award seal throughout the
country.

National Women’s Choice Award brands include Bacardi, Hertz, Sealy, AT&T,
Goodyear, Lenox, Kenmore —just to name a few.

In 2015, the Women’s Choice Award made the Inc. 5000 list as a “One of the
Fastest-Growing Companies to Watch”

Plans to continue growing into new industries including beauty, baby and
more! In healthcare, new programs include bariatrics and physicians.



* click on image to view sources



Healthcare

America’s 100 Best Hospitals for
Patient Experience

America’s Best Hospitals for
Orthopedics

America’s Best Hospitals for
Emergency Care

America’s Best Hospitals for Heart
Care

America’s Best Hospitals for Cancer
Care

America’s Best Hospitals for Obstetrics

America’s Best Hospitals for Patient
Safety (New 2015)

America’s Best Hospitals for Stroke
Care (New 2015)

America’s Best for Extended Care
America’s Best Breast Centers

America’s Best Hospitals for Bariatric
Surgery (New 2016)

e Additional Industries:

Most Recommended in:

Home

Automotive

Travel

Health & Wellness

Mom, Baby & Kids

Pet Care

Food & Beverage (new 2015)
Financial Advisors & Firms

America’s Best Colleges &
Universities (vew 2015)



Would your trust in a brand increase if they were
the recipient of the Women’s Choice Award?

MedeliaMonitor Independent Study 2013 — Female Consumer Survey: 793 Responses
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Patient Education

Blogger Board
Digital Marketing

Community Ads

USA Today

Press
Radio
Television
Facebook
LinkedIn

Twitter

USA Today Goody Bag e-Newsletter

USA Today Press Buyer’s Guide

Press Radio Google Ads

Pinterest

2011 2012 2013 2014 2015




High audience engagement
with multiple daily posts that
include:

* inspirational quotes

e helpful tips

e practical advice

» feel good stories

* industry news

e Special offers and more!
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WomenCertified Inc., the home of
the Women’s Choice Award®, has
been named to the 2015 Inc. 5000
list of Fastest-Growing Private
Companies in America, ranking
#1,088 on the list.

Florida Companies to Watch, a statewide
program managed by economic
development group GrowFL, celebrates
and honors second-stage companies
headquartered in Florida that
demonstrate high performance in the
marketplace with innovative strategies
and processes.



Interactive digital guide that drives
traffic back to partner websites,
social media pages, special offers,
etc.

Customized content for partnering
brands

Engages women early in the project-
planning lifecycle

Distribution of over 5 million

Optimized for SEO




The Women’s Choice Award runs full page ads in
women and home publications featuring
participating partner brands.

Ad highlights brands as the America’s Most
Recommended by women.

Publications include

Real Simple, AllRecipes,
Weight Watchers,

Women’s Health and others.

Great way for brands to
reach a large audience with
the validation of the
Women'’s Choice Award.




Google has recognized the
Women’s Choice Award as a
valid and trusted consumer
advocacy group.

As such, Google offers our
partners a FREE 4 line of text
for Google advertising.

This helps distinguish brands
among the competition and
enhance outreach efforts.

Women do most of
their research online
rather than in-store.




Leading search engine optimization for hospitals to help them
connect with women seeking healthcare services.
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Distributed monthly to a consumer database of over
250,000 female consumers. National brands are
featured with content that links back to their
website, company blog, etc. Features include:

= Consumer Tips

= Partner Brand Sweepstakes

= National Surveys

= Spotlighted Partner Brands

= Did You Know?

= Consumer Blogs

= News from ‘Brands You Love’ featuring
national partner brands

The largest opt-in
database in the
industry!



Digital and print distribution to college bound
graduates, high school counselors, girls’
organizations and more.

Our guide simplifies a woman’s decision by including
information on colleges and universities including:

student-to-faculty ratio
campus safety

graduation rates

quality education programs
and more!

The only college
guide for women,
by women.




The Women’s Choice Award connects our national and
local partners with some of the most influential
bloggers in the industry.

Partners have the option of contracting bloggers from
our blogger board for a specific product launch,
product reviews, etc. The WCA does all the screening
to ensure bloggers are the best fit for each brands’
audience.

All posts will be posted on the blogger’s website as
well as on WomensChoiceAward.com for increased
visibility.

Blog posts live forever. Blogs are a
perfect way to increase SEO while
gaining authentic word of mouth
recommendations.
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The Women’s Choice Award commercial
educates consumers about our mission
and features our national partner brands.

e National commercial with
approximately 140,000 spots over the
course of several weeks.

* Featured on women-focused networks,
such as WeTV, HGTV, QVC, OWN, Food
Network, ABC Family, Style, SOAP, etc.

e Reach of over 12MM households



The Women’s Choice Award is proud to partner with some of the most well-known
retailers including Walmart & The Home Depot.

\'I
Walmart -~

Save money. Live better.

* Shopper’s intercept program

Women’s Choice Award Best for
* Demo events

Home Buyer’s Guide is posted on
HomeDepot.com with 2 more
guides coming soon!



We appreciate your integral role
in the growth of the Women’s Choice Award.

Because of you, there has never been a more exciting time
to be a Women’s Choice Award Partner.

Zhank You!




